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How to check for availability and

create availability reports
Quick Guide | EmediateAd 3.8

Grow the profit of your online advertising space!



There are three basic ways of checking for available ad
spaces or inventory in EmediateAd:

Campaign availability

Use this function to check for free placements before you
book a new campaign. It is also recommended to share
the report that the system generates with your sales col-
leagues before selling any inventory, as it will lower the
risk of over-booking. You can specify any type of priority
level and targeting like specific dates or day of week, and
the system will provide the relevant data.

Campaign forecast

Use this function to check the reserved number of ad im-
pressions for a campaign. You will receive a chart pictur-
ing the delivery of the campaign, and you can also view a
list displaying the number of ad impressions the system
calculates to deliver per day. By using this function you
get a good overview of how the selected campaign will
deliver over time. This forecast is very useful if you su-
spect that your campaign might be under-delivering in
the future, or if you just want to get a good indication of
how the selected campaign will interact with other cam-
paigns on the same placement (content unit).

Content unit forecast

Use this function to check available and reserved ad im-
pressions for one or a group of content units. The Content
unit forecast is also an important tool for your sales col-
leagues or divisions working with selling space on a pub-
lisher’s website. It is important to do these checks before
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selling advertiser space, because otherwise you run the
risk of over- or under-booking. The main diffe-rence be-
tween “Campaign availability check”, and “Content unit
forecast” is that you cannot use targeting, but instead
break down your statistics over several campaigns or
content units.
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Step 1: Campaign availability
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Click on “Campaign availability” in the dropdown
menu under the icon “Availability”.
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To breakdown your report, and receive extra statistics, check the
box “Available per campaign”and/or “Available per content unit”.
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[ Export to Excel ]

You can also change the dates or the priority to try different pos-

sibilities, to make sure that your planned campaign is booked as
efficiently as possible.
Click “Recalculate” to see the result of your changes.
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Step 2: Campaign forecast
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Step 3: Content unit forecast
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Tips

It is a good idea to run availability checks once in a while, to
get an idea of how your websites are utilized. A lot of available
inventory or impressions indicate that you could probably sell
more advertizing space than you are currently doing.

If you constantly have campaigns that are under-delivering, it is
a good idea to run a thorough availability check. That way you
can find out where you are overbooking and inform your sales
colleagues.
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You can always get support by sending an e-mail to:

T 4 dk.support@emediate.dk
se.support@emediate.dk

-:1; no.support@emediate.dk

fi.support@emediate.dk

uk.support@emediate.dk

@ de.support@emediate.dk
‘ ' it.support@emediate.dk .

Other countries (please write in english): .

Emediate Denmark

Emdrupvej 28 B

DK - 2100 Cph @
Tel: +45 7020 9195
www.emediate.biz

support@emediate.dk




